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Abstract  

The research aims to determine the requirements for artificial 

intelligence marketing for the brand of Premier League football clubs, 

The researchers used the descriptive method (survey method) as it is the 

appropriate method for the nature of this research. The research 

community is the Premier League football clubs for the 2023-2024 

season, which number (18) clubs, Represented in the following categories 

(members of the Board of Directors- Executive Director- Financial 

Director- those responsible for marketing and investment), The 

researchers selected the research sample randomly, and the number of 

selected clubs reached (11) clubs, with a percentage of (61%) from the 

original community, and the number of the research sample reached (83) 

individuals. In collecting research data, the researchers used analysis of 

documents and records, and a questionnaire on artificial intelligence 

marketing requirements for the brand in Premier League football clubs 

(prepared by the researchers). One of the most important results was: the 

commitment of Premier League football clubs to providing the necessary 

expertise and skills for the strategic planning process for brand artificial 

intelligence marketing, The necessity of issuing laws and legislation by 

the competent authorities, which must work to provide real opportunities 

to achieve more investments in the field of marketing with artificial 

intelligence for the brand, The necessity of designing marketing programs 

and paths based in a specialized and accurate manner on artificial 

intelligence that are linked and appropriate with the brand marketing 

operations of Premier League football clubs. One of the most important 

recommendations was: Continuous monitoring and updating of the 

technological infrastructure of the Premier League football clubs to 

achieve development and effectiveness of the brand’s artificial 

intelligence marketing, Encouraging future studies and research to come 

up with different ways to develop the field of marketing with artificial 

intelligence for brands to enable the optimal use of marketing data and 

information as they are of high value to Premier League football clubs.. 
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