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Abstract 

 The current research aims to to Assessment the marketing 

processes of Egyptian sports city services in the light of the mechanisms 

of media globalization, by focusing on the efforts of those cities towards 

advertising innovation and preparing data requirements for customers of 

sports city services, international merchants for sports city companies, 

and the cooperative mix of sports city companies. The researcher used 

such as: This is descriptive. A questionnaire was used to evaluate the 

marketing operations of sports city services in light of the date of their 

first appearance as a tool for monitoring data. A study was conducted 

from a number of (100) employees of sports cities. The results of the 

study concluded that sports city administrations are not interested in 

creativity in advertising... Lack of seeking the help of specialists in these 

advertisements and following traditional methods in designing an 

advertisement for national city services, lack of data requirements for 

sports city workers, lack of direction towards opening new markets to 

promote sports city services, lack of interest from sports city 

administrations, lack of interest from sports city administrations, and lack 

of interest. With city services and lack of interest in developing, 

encouraging and promoting sports city services, I contracted to search for 

the use of the famous globalization (Internet - satellite channels - mobile 

phone applications) in the Sports Cities Cooperation Company, of course, 

setting prices for the services that sports cities provide and advertising 

them via satellite channels - the Internet - Mobile phone applications must 

also provide the opportunity to communicate with customers through 

social networking sites to provide them with information and personal 

images about sports figures, allowing cities to obtain sports services from 

stadiums, sectors and halls through websites and mobile phone 

applications. 

Keywords: Marketing - sports cities - media globalization.
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