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Abstract 

The research aimed at the role of clubs in marketing programs for 

sports for all according to Egypt 0202. Researchers applied it to 

establishments consisting of (521) individuals from all working cadres 

with full sports administrative skills represented in (the Chairman of the 

Board of Directors and its members, the club manager and his deputy, the 

sports activity manager and his deputy, sports activity supervisors and 

sports activity administrators, the public relations manager, and the social 

and cultural activity manager), using a small random sample, especially 

the most important results clearly the results of the study that the club 

uses social media pages that carry its logo to promote its services, and the 

results of the study contributed to the fact that the club uses employees to 

some extent to work on members with sports programs for all; an attempt 

to attract them to participate; The study on research also recommended 

the necessity of using the advertising method through the media via social 

media sites, banners and publications for (the elderly - girls and women - 

and people with special needs); to clarify the importance of practicing 

sports for all. 
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 (( عــــــــــــــــــــــــاغػراج)) 
 أولًا اغػراجع باغغعظ اغطربيظ:
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