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Research Summary 

This research aims to analyze the factors affecting the purchasing 

decision for recreational services in sports clubs. The researchers 

conducted a survey sample of (30) individuals who were randomly 

selected from outside the basic research sample and representative of the 

research community, and a basic sample of (552) individuals from 

members of Egyptian sports clubs. The research tools included a 

questionnaire prepared by the researchers. The most important 

conclusions of the research were that psychological factors greatly affect 

the purchasing decision of individuals in sports clubs, such as emotional 

motives, personal motivation, and the desire to improve health or physical 

fitness. The impact of these factors increases in younger age groups and 

individuals who are more interested in health. One of the most important 

recommendations of the research was that sports clubs should focus on 

improving the quality of service provided, through continuous training of 

employees, improving their interaction with members, and providing 

quick responses to members' needs. After-sales services such as technical 

support and consultations should also be enhanced. 
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